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ABSTRAK 
Pemasaran merupakan kegiatan mengidentifikasi kebutuhan dan keinginan pasien untuk 
direalisasikan dalam bentuk pelayanan produk maupun jasa sehingga menumbuhkan minat pasien untuk 
menggunakan jasa tersebut. Strategi harus dilakukan dengan sebaik mungkin demi keberhasilan dari 
produk dan jasa yang ditawarkan yakni strategi bauran pemasaran. Penelitian ini bertujuan mengetahui 
hubungan bauran pemasaran dengan keputusan pasien memilih pelayanan rawat inap Puskesmas Bowong 
Cindea Pangkep tahun 2015. Jenis penelitian yang digunakan adalah penelitian kuantitatif dengan desain 
cross sectional study. Populasi dalam penelitian ini adalah pasien rawat inap sebesar 264. Penarikan 
sampel menggunakan accidental sampling dengan besar sampel 73 orang. Analisis data yang dilakukan 
adalah analisis uji chi square dan uji phi. Hasil penelitian diperoleh p value produk (p = 0,014; φ=0,330), 
promosi (p=0,001; φ=0,422), tempat (p=0,221; φ=0,153), orang (p=0,000; φ=0,571), proses (p=0,000; 
φ=0,644), fasilitas fisik (p=0,011; φ=0,298). Kesimpulan dari penelitian ini yaitu terdapat hubungan 
antara produk, promosi, orang, proses, fasilitas fisik dan tidak terdapat hubungan pada tempat dengan 
keputusan pasien memilih pelayanan rawat inap, serta variabel yang paling berhubungan adalah proses. 
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ABSTRACT 
Marketing was an activity to identify patient needs and willingness to be formed in 
product service and merit, so that it can increase patient interest to use its service. Strategy had 
to done as well as possible to the succeed of product and merit that was suggested which was 
marketing mixed strategy. This research was made to know the relationship between marketing 
mixed with patient decision to choose hospitalize service of Local Care Unit Bowong Cindea 
Pangkep in 2015. It was quantitative with design of cross sectional study. The population was 
hospitalize patient which was 264. Sample was decided through accidental sampling which was 
73 respondents. Data analysis was done using chi-square and phi test analysis. The result of this 
research was p value of product (p=0,014; φ=0,330), promotion (p=0,001; φ=0,422), place 
(p=0.221; φ=0,153), people (p=0,000; φ=0,571), process (p=0,000; φ=0.644), physical facility 
(p=0,011; φ=0,298). The conclusion of this research was there was a relationship between 
product, promotion, person, process, physic facility and there was no relationship between place 
and patient decision to choose hospitalize service and the most relationship variable was 
process. 
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